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Background on this study

Since 1996, the Colorado Department of
Agriculture has surveyed Coloradans to
determine how they:

a. View the agricultural industry as a whole;

b. Perceive some key public issues and their
interaction with agriculture:

" Energy, conservation, economy, quality
of life

c. Perceive emerging policies meant to
support or influence the role of agriculture
in Colorado; and

d. Identify with and value CDA’s programs.



Some Key Findings

1) Broad-based agreement that agriculture is an
important part of Colorado’s economy, and its quality
of life

* and serves the state well in providing safe food at a
reasonable cost
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2) There are some minor differences in the strength of
support and confidence between those who live or
were raised on a farm and those without such a
background.

3) There appears to be a role for Colorado Department of
Agriculture programs, information relayed through
labels, produce calendars and contacts at food retail
sites, and agritourism, so perhaps those educational
options can be better coordinated in the future.



How we conducted this survey

Prior to 2011, survey conducted by mail and phone

In 2011 & 2016, survey administered exclusively
online

— Used professional unit that can assure more
representative sample

Current survey distributed in August-September of
2016 to 1,000 Colorado residents

Survey instrument has multiple choice and open-
ended questions, most of which have been asked
since 1996



General survey themes

The survey explores Coloradans’ experience with and/or
views on:
* Their affiliation with agriculture
* Impression of and knowledge about agriculture
* Perceived value of agricultural products
* Relative economic importance of agriculture
* Maintaining and protecting agricultural land and
water
* Evaluation of agricultural practices
* Allocation of water
e Sources of information about agriculture
* Familiarity with Colorado Department of
Agriculture
* Direct markets in agriculture
e Factors influencing purchasing behavior
* Agriculture and quality of life
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New questions in 2016

* Affiliation with Agriculture

— Do you raise any of your own food?
* FEvaluating Agricultural Practices

— Necessity of GMOs, antibiotics & hormones for
production

— Safety of food produced with pesticides,
fertilizers, antibiotics, hormones

— Safety of organic vs. conventional practices
— Safety of fruit, veggies, dairy, eggs, meat & grain

— Safety of farmers’ markets, produce stands,
CSAs, grocery store & restaurants

 Familiarity with the Colorado Department of
Agriculture

— Program value/ knowledge



New queStiOnS N 2016, continued

Direct Markets in Agriculture
— Sources visited for food purchases & share of
income spent
— Local food labeling confidence
Factors Influencing Purchase Behavior
— Awareness levels of CO products &
seasonality
— Motivations for purchasing CO produce and
food products
— Methods of obtaining information about food
and agriculture
Agriculture and Quality of Life
— Participation in agritourism




Overview of 2016 survey
respondents

On average, respondents have lived in CO
just under 16 years (down from over 20
years in 2011 survey)

Average age ~50 years old
42% male and 58% female

Median income between $50,000 and
$75,000 (state median income = $55,000 in
2015)



Respondents’ direct experience with
agriculture continues to decline

Have You Ever Lived or Worked on A Farm?
Live/ Work Lived/ Worked

39.2%
38.5% ° 37.3%
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w2011
W 2016

10.0%

10%  ¢.8%

5%

0% ———
1996 - 2016
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20%
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0%

Coloradans still think Colorado

food is reasonably priced

Colorado Food Is Reasonably Priced

Agree Disagree

88% gco 86%

78% 77%

0,
8% 8% 8% 1% o

1996
W 2001
W 2006
W 2011
W 2016



Live on a farm or ranch now
Ever lived on a farm
Lived in CO 20 years or more

Earn above $50,000/yr

Average age
(Median age)

Raise own food products (any)

All Coloradans

4.2%
20.5%
57.1%
57.6%

75%

48 years
(48.0)

31.8%

Some residents believe
agriculture is important to
Colorado’s future

Those who think
ag is important
for Colorado’s
future

 6.8%
264%
65.5%
64.9%
67.6%
509
~ (53.5)
376%



Overall, respondents believe that
agriculture is important in
Colorado

Importance of Agriculture to Quality of Life in Colorado

B Very Important B Moderately Important
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73.8%
69.7%

56.5%

31.7%

25.1%

21.4%

10%
0%

Current Farm/Ranch Residence At Some Point Resided on No Farm Residency
Farm/Ranch




Since 1996, respondents’ view of
importance of agriculture to
Colorado’s quality of life is changing

Importance of Agriculture to Quality of Life in Colorado

Very important Moderately important Slightly important Not important

90%
80%

70%

60% W 1996

50% N 2001

40% 2006

30% m 2011
W 2016

20%
10%

0%




Perspectives on agriculture’s
importance to Colorado’s economy

Most Important Economic Sector in Colorado
Education &
Public Service Mining Tech Tourism Agriculture

45%

40% 37.8% 2011
m 2016
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35%

32.7%

30%
25%

19.8%

20% 17.5%17.0%

10.9%10.9% .

2011 - 2016

15%
10%
5%

0%



Perspectives on agriculture’s
importance in Colorado’s economy

Most Important Economic Sector in Colorado

Ag Most Important  m Ag 2nd Most Important

33.3% 32.3%

27.7%
23.8%
18.5%
13.4%
5%
0%

Current Farm/Ranch At Some Point Resided No Farm Residency
Residence on Farm/Ranch
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Importance of maintaining
land and water in agriculture

Very/ Somewhat Important

97.6%
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97.20%

96.8%
w1996

N 2001

2006
W 2011
W 2016

92%
91%

90%

1996 - 2016



20%

10%

0%

Open space is primary motivator for
maintaining agriculture, land, and
water

Production Open spaces Jobs Heritage
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Strong state and local support for
land protection since 1996
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3 S715 M S715M 2 67% 100%
61 $2.92 M $2.39M 46 75% 82%
95 $1.87 M S$1.33 M 72 76% 71%
19 $143.00 M $68.68 M 12 63% 48%
178 $5.65B $4.51B 132 74% 80%

Source: The Trust for Public Land, LandVote®, 2016. www.landvote.org.



Coloradans believe open space
programs should help minimize ag
land loss

Agree Disagree
100%

90% g3y 84% g3y S0%
80%
70%
60%
50%
40%
30%
20%
10%
0%
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Preferred methods of protecting
Colorado’s agriculture, land, and water

Let the marketplace
Zoning regulations Financial incentives decide
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20%
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Again, background in
agriculture influences choice of
protection tools

No Yes No Yes
45.1% 52.7% 45.3% 50.0% 46.2%
30.9% 33.8% 32.2% 29.6% 31.3%
14.0% 8.8% 13.0% 12.8% 13.2%

8.5% 3.4% 8.4% 5.1% 7.7%



In 2016, only 14% of Coloradans
participated in agritourism; most only
one or fewer times per year

Farm Education Activities Participated in Annually

Three or more Two One Less than one

76.3%

49% 2011
= 2016

30%

20% 17%

10%
10% - 4.9% 7.4% ‘ =
oy, I N




Does interest in agritourism tell us
something about Coloradans’ values?

Motivation for Participating in Farm Education Activities

Learn more Learn more Support Something Purchased
Direct Reconnect about about Colorado Family differentor farmer's
purchase with food agriculture producer farmers heritage unique products

60%
51%
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50% 48% 2011
-~ m 2016
40% 37% 36%
33%33%
30% 289 27% 27% 26%
20% ) ) 17%
° 16 16 14% °
10% ‘ ‘
0% o — — —

2011 - 2016

New audience with interest in agriculture—only 21% have ever lived on a farm
or ranch and less than half currently do.



Colorado Department of Ag Programs

How Valuable Are CDA Programs?

Somewhat
Very valuable Valuable valuable Not valuable

50%
45% 43.1%
40%
35%
30%
259 22.9%
20% 17.4%
15%
10%

5% 1.6%

0%
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’

Does CDA’s value vary by consumers
experience with agriculture?

How Valuable are CDA Programs?

M Current Farm/Ranch Residence m At Some Point Resided on Farm/Ranch ® No Farm Residency

60%

50.8%

50%
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41.9%

40% 35.7%

30%

26.2%

31.0%
22.6%22.9%

i i I I I

Very Valuable Valuable Somewhat Valuable

20%

10%

0%



) cotoradoState university
Food Systems
Food Systems Home _ Advisory Team/Partners  Events  Aboutt

The xtage ix set for & vanisty of Col

system ctaknhe 1o framw, guids

industry and izsum updates that will be

warly 2017

tx long-tume

ado ax thes

FT——

o & i o 0 e €

e ke

v

]
o
rl
[}
o
e
e
&
@
r
o
~~
»
@
2
o
=
e
=
=]
=
>
3
7}
o
P
&l
2
0
i
t

Loars moew

tact [nfo: dewn thelmasy@onloatate wds

LiveWell

cowanaco

[

KEYPROJECT a CuornsoSiate Liniversity
PARTNERS

Srate o Peratniiitiae

ae“clm}:m:m' @ G !ml
FoodSystems.colostate.edu




Want more information?
Want to get involved?

 Attend a town hall meeting
 Look for updates:
FoodSystems.colostate.edu
 Share on Twitter #COFoodBlueprint
 Email thoughts or comments to:
Dawn.Thilmany@colostate.edu



Survey and Analysis team:
CSU Dept of Ag and Resource
Economics

Michael Martin — Assistant Professor, Ag
Literacy

Dawn Thilmany McFadden — Professor,
Agribusiness Extension Economist

Becca B.R. Jablonski — Assistant Professor, Food
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Chad Chriestenson — Graduate Student
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Photo credit: Molly Witzel, 2008 CDA photo contest winner




